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Use this space to
help decide
which of the
audiences the
market might
focus on. By
placing each
post-it within the
influence and
Interest area that
pbest suits It, It
makes clear the
engagement level
needed for each.

Step 2: Audience Map
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Next steps:

Based on the exercise, decide which audiences are the most important to
work with:

copy the post it notes from the Actively Engage quadrant here:

Jane Green, Vendor who
County wants
Extension organization
Agent who to add
works with another
new farmers market day

Next, decide which metrics will help explore the issues these

audiences want to tackle. The best case scenario would be if
the metrics that worked for both were the same.



