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Farmers Market Coalition
Strengthening farmers markets for the benefit of farmers consumers, communities.

Resources, Programs, Networking & Advocacy 

farmersmarketcoalition.org



Farmers Market Metrics
Empowering market managers to collect & share market impacts. 

A project of the Farmers Market Coalition



Link Up Illinois -
Link Match 
Incentive

WHO WE ARE

Partnership between Experimental Station, Illinois 
Farmers Market Association, and Wholesome 
Wave.

Corey Chatman 
Link Up Illinois Program Manager
corey@experimentalstation.org
773-241-6044 



What we do Provide mini-grants to offer Healthy Food 
Incentives on SNAP purchases. We work with 
farmers and farmers market to expand SNAP/EBT 
acceptance.

This year we gave grants to:

● 70+ Farmers Markets
● 11 Farm Stand and Urban Farms
● 4 Co-ops



Data ● SNAP distributed and redeemed
● Link Match distributed and redeemed
● SNAP Transactions
● New to market
● WIC sales
● Zip codes
● Food Category %s
● Health Metrics
● Health Care Provider
● Surveys
● Website & 800 # traffic

Mayor Rahm Emanuel - CPS Roseland Farmers Market - 2017



SNAP and Link Match Data



Stat sheet 
from the 61st 
Street 
Farmers 
Market



Sections from the Link Up 2017 Report



City of Chicago - SNAP and Link Match
● 2010

○ 5 markets
○ $32,821 (SNAP + Link Match)
○ 3,550 transactions

● 2011
○ 10 markets
○ $62,110 (SNAP + Link Match)
○ 5,026 transactions

● 2012
○ 15 markets
○ $79,410 (SNAP + Link Match)
○ 6,257 transactions

● 2013
○ 15 markets
○ $43,623 (SNAP only)
○ 4,451 transactions

● 2014
○ 16 markets
○ $62,110 (SNAP + Link Match)
○ 5,026 transactions

● 2015
○ 22 markets
○ $83,003 (SNAP + Link Match)
○ 5,566 transactions

● 2016
○ 17 markets
○ $109,404 (SNAP + Link Match)
○ 5,346 transactions

● 2017
○ 15 markets
○ $100,351 (SNAP + Link Match)
○ 6,023 transactions



Eat Up Illinois Metrics Taken

● Heart rate
● Smoker status
● Year of birth
● Height
● Weight
● Blood pressure

Link shoppers that visit a Farmers 
Market where Eat Up attends will be 
given a $5 incentive for getting a health 
screening



2014-2016 
Markets

Provided 

● Chicago
○ 61st Street Farmers Market
○ Austin Town Hall Farmers Market
○ Bronzeville Farmers Market
○ Columbus Park Farmers Market
○ Daley Plaza Farmers Market
○ Division Street Farmers Market
○ La Follette Farmers Market
○ Lincoln Square Farmers Market
○ Pullman Farmers Market
○ West Humboldt Park Farmers Market

● East St. Louis
○ East Side Health District - FRESH market

Eat Up Illinois was provided at the 
following markets from 2014 - 2016



Analysis of Eat Up! Data 
Collected at Participating 
Farmers Markets, 2015 –
2016

Individuals that made 5 or more visits to Eat Up   
were more likely to be:

● Older in age
● A non-smoker
● Have lower BMI
● Have lower diastolic blood pressure
● Have lower odds of obesity and 

hypertension

Chelsea R. Singleton, PhD, MPH Institute for 
Health Research and Policy University of Illinois at 
Chicago
Nicollette Kessee (Research Assistant) Department 
of Kinesiology and Nutrition University of Illinois at 
Chicago

4.0 Results Summary - Cross-Sectional Analysis:

The baseline demographic and health characteristics of all Eat Up participants (N = 1,408) stratified by total number of visits are 
recorded in Table 5. Chi-square and t tests revealed that age, tobacco use, BMI, and diastolic blood pressure were 
associated with total number of visits. At baseline, individuals who eventually made 5 or more visits were more likely to 
be older in age, a non-smoker, have a lower BMI, and have a lower diastolic blood pressure.

Results from crude and multivariable adjusted logistic regression models are provided in Table 6 and Table 7. At baseline, those 
individuals who eventually made 5 or more visits had significantly lower odds of obesity (OR: 0.68; 95% CI: 0.50 – 0.91) 
and hypertension (OR: 0.67; 95% CI: 0.67 – 0.96) after adjusting for age and tobacco use.



Healthy Food 
Incentives Fund 
in Illinois
In 2013 the following coalition 
partners began the push for state 
legislation to support incentives at 
farmers markets: 

The bill signed in July 2018 
establishes an annual $500,000 fund 
to support Healthy Food Incentives 
at Illinois farmers markets. 

Next barrier: get $$$$ into the fund!



Leigh Hallett
Executive Director
Maine Federation of Farmers Markets






